Financial wellbeing

Video template pack



Our objective




Your own film will become part of a wider movement raising awareness
among UK organisations of Financial wellbeing, why it matters,
and how we can all can help build it.

We're celebrating the role non-financial organisations play
(or can play) to help consumers build Financial wellbeinag.

This pack, and the supplied media files, will help bring consistency
to the collection of films being produced by various organisations
across the different sectors.



Our approach



Having truth at the heart of the collection of films is what's key.

Compelling stories from real people should be developed
into a narrative with an authentic voice.

It's the emotional connection which real people bring that's of
great interest to all of us and we feel that this, in particular,
will go a long way to increase engagement and inspire
motivation to become actively involved.



Hero people
from the get-go




These are their stories. Their initiatives. Their results.
We give them a voice, they look us in the eye, and they tell us their
stories of meaningful insights, timely interventions and positive
outcomes. They deliver honesty, integrity and authenticity.

And from the very start we show that the movement
has already begun.



We embrace
the glitches




There's no need for a multi-camera set up, reaction shots or cutaways
to b-roll, to help disguise cuts in the edit. Jump-cuts have become a
widely accepted technique, adopted by Youlubers, Vloggers
and DIY filmmakers.

They keep things real, bring energy, and demonstrate
even to the novice 'l can do this!
It's particularly relevant during these difficult times.

And it allows a one-man crew to capture content
without the need for an entourage.
Perfect for purpose.



Narrative structure




We use a three pillar structure for each story within our films
to create an engaging narrative and emotional arc:

meaningful insight + timely intervention + positive outcome

Your film should ideally feature three candidates. However one, or two,
(with an engaging story to tell) can be equally as powerful as three or more.

Intro Candidate 1 Candidate 2 Candidate 3 Outro
> > > > >
Meaningful insight Meaningful insight Meaningful insight
Timely in:ervention Timely in’:-ervention Timely in:ervention
Positivet)utcome Positivet)utcome Positivezutcome

This supplied film should be used
for reference and is a good

N Aoe) example of this structure.
~ 4
| .

'MaPS_FW_SCOTFilm_V03.mp4'
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What's in the bag?



We've supplied an intro and an outro for you to use which will help
your film align with those that others will be producing. These are key
ingredients that are common across all the films being produced.

Financial We"being Share your financial wellbeing story
Stories Learn more at

www.maps.org.uk/financial-wellbeing

#UKFinancialWellbeing

‘Intro 4k.mov’ ‘Outro 4k.movV’
Financial wellbeing film intro section Financial wellbeing film end section



The intro and outro files have no sound. You can use the Voiceover
script, on the next page, for your own recorded voiceover. Or use it
to help influence the writing of your own version.

Use an experienced voiceover artist who can make sense of the words
and deliver a confident, inspiring and meaningful performance.

See page 23 for information on music/soundtrack.
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Intro script — (UK video)

All across the UK, people from organisations in every sector
are building financial wellbeing for their colleagues, customers
and communities. Together, we've started something.

Outro script - (UK video)

It's all about feeling secure, confident and empowered with
your money. Organisations like yours are making a big difference
to financial wellbeing.
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Devil in the detail



Here are some helpful specifications on the following pages for
creating on-screen text/lower thirds and subtitles. Using these will
help bring consistency to the collection of films being produced by

various organisations across the different sectors.
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Lower third titles

Bring the lower thirds in as the candidate starts to L COIQtte
speak. Allow enough time for the viewer to read the 2 B A Mental Health
details before they disappear. : | L NORTH WALES

Back of lower thirds2.png

Title info — using DaVinci Resolve
Use the supplied PNG as

the background panel for

Person's name Sentence case in white )
your lower thirds

FONT Calibri
WEIGHT Normal
SIZE 108

TRACKING 0
LINE SPACING 7

Sector Sentence case in white

FONT Calibri

WEIGHT Normal

SIZE 62

TRACKING 0 TLIE MANEY
LINE SPACING 5 Nle

Location Upper case in white Education

FONT Calibri LONDON

WEIGHT Normal

SIZE 48

TRACKING 0
LINE SPACING 5




Subtitles

If you are creating a subtitled version, these are
the settings for subtitles within DaVinci Resolve

(free software) and at 1920px x 1080px resolution.

If using another editor (Adobe Premiere, Avid or
Finalcut X - then the general position may need
to be judged by eye)

TEXT

FONT Calibri

FONT FACE Normal

SIZE 77pt (this may be dependent on

resolution and may need to be
judged by eye)

LEADING Auto (92.4pt)

TRACKING 0]

ALIGNMENT Centre

POSITION X - 960
Y - 128 (this may be dependent
on resolution too)

BACKGROUND BOX
BACKGROUND COLOUR  Black

OUTLINE WIDTH 0]
WIDTH 0.75
HEIGHT 0.19
CORNER RADIUS 0]

OPACITY 34

a

| think it’s about peace of mind
and having a plan.
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Musical notes




The music used on the supplied film is ‘Hearts On Fire' but has
not been licensed for your own use. You can pay for its use at
Premium Beat or find something with a similar feel using
another source. Using phrases in your search criteria like
'shimmering and radiant’, ‘inspirational elements’ or
'soaring and uplifting' can help narrow your choices.

Some popular music library sites are:
www.premiumbeat.com
www.audionetwork.com

www.musicvine.com
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Face to face




Most content in our existing films was filmed during strict lockdown
using Zoom. Below are some helpful tips to get the desired results.

Download the Zoom app. You can also run
Zoom from your browser but given the choice it's
probably better if you pre-download and install
the app as it may give you a few extra options.

If possible, use a set of in-ear headphones (or
earbuds) just to get rid of any external noise.
In-ear earbuds are best as they're less visible.

Test your audio and video setup in Zoom in
advance of filming your interview session.
Choose a room in your office/home that is
relatively quiet and free from background noise.

It's also handy if you're near (or ideally facing)
a window, so the window would be behind your
laptop and not in shot - as it'll give you a more
flattering light.

The interview style should be a relaxed chat.
We're not looking for anything to be too scripted
- it's much better if you speak from the heart,
and be your true, genuine self.

And don't forget to look directly at your laptop
cameraq, as we're looking for engaging stories
delivered as if in a one-to-one with the viewer.
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Thank you



